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Abstract: The post-pandemic concert market has experienced explosive growth, emerging as a pivotal arena for cultural
consumption. Drawing on 235 empirical survey data on concert consumption experiences and preferences, this study employs
the SIPS model, embodied communication, and compensatory identity theories to analyze the motivations, experiential
preferences, and consumption patterns across different generations. The research reveals that concert consumption has evolved
beyond mere entertainment, transforming into an "emotional compensation" mechanism: young people combat societal

anxieties through live performances, while middle-aged individuals find solace in nostalgia to counteract the melancholy of

time's passage.
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