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Research on the Persuasion Mechanism and Attitude Change Path of Advertising Planning under the Framework of
Social Cognitive Theory
Yi Zhao
Beijing Moyan Baoxing Technology Co., Ltd.

Abstract: Objective: This study aims to explore the effective persuasion mechanism of advertising planning under the
framework of social cognitive theory and the specific path of audience attitude change, in order to improve the accuracy and
effectiveness of advertising communication. Method: Construct a theoretical model that integrates observational learning, self-
efficacy, and expected outcomes, and use a multi-agent structural equation hybrid simulation method to quantitatively analyze
key indicators such as cognitive engagement, emotional resonance value, perceived efficacy level, and behavioral intention
conversion rate. Based on case studies, validate the model through 4-week on-site monitoring. Result: Both simulation and
empirical data indicate that the composite strategy of integrating rational argumentation, emotional narrative, and efficacy
demonstration has a significantly higher behavioral intention conversion rate (0.94) than a single strategy. Perceived efficacy
is the most critical mediating variable for attitude to intention conversion. Conclusion: The multi-path integration strategy
based on social cognitive theory can systematically promote audience attitude change, providing an operable framework and
practical guidance for precise and dynamic advertising planning.
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